
                                                           

 

 

 SureSkills Digital Marketing Division  

12 Week Part Time Diploma in 
“Online, Internet & Digital Marketing” 

inclusive of a FETAC Level 5 Internet Marketing Award 

(L21683) 

The SureSkills Digital Marketing Division are delighted to announce the 
commencement of our new Executive Education Diploma – inclusive of the 
FETAC Level 5 Certification (Internet Marketing) in Online, Internet & Digital 
Marketing.  

What: Diploma in Digital & Online Marketing.  This is a 12-Week Part Time course which 
takes place each Wednesday evening over 12 weeks, between 6:30pm and 9:30pm.   

Who: This Executive Education Diploma is aimed at anyone that uses the Internet to 
promote, sell and market their business, product or service online.  

Where:  Dublin 2 (map/directions) and Belfast 

When:   Programme Starting – (see schedule)  

Times:   6.30pm - 9.30pm each Week for 12 weeks 

Cost:     Please call to enquire  

Funding:  Are you eligible for Funding? Some funding may exist to attend this programme 
and to discuss the same please our sales team today in Dublin on - 01 240 22 62 or Belfast 
on +44 28 9093 5565 to discuss whether you are eligible for funding for this programme. 

 

http://maps.google.ie/maps/place?um=1&ie=UTF-8&q=sureskills+14+fitzwilliam+place+dublin&fb=1&gl=ie&hq=sureskills&hnear=14+Fitzwilliam+Pl,+Dublin+2&cid=5185772849133383003
http://www.sureskills.com/online_and_digital_marketing_programmes.html


                                                           

 

 

             SureSkills Digital Marketing Division  

Present The New 12 Week Part Time  
Executive Education Diploma in 

“Online, Internet & Digital Marketing” 
inclusive of a FETAC Level 5 Internet Marketing Award 

(L21683) 

Overview 

The never growing SureSkills Digital Marketing Diploma provides participants with the 
knowledge of what exactly Digital Marketing is and the ways in which you can successfully 
implement the codes of practice into your business and online marketing campaign! From 
current trends to current industry buzz words, participants will learn how to use the internet 
as a method of communicating, selling and marketing their products, services, brand and 
vision and generally use their online presence as a tool to interact with customers. 

 This course covers all the vital Digital Marketing topics such as Search Engine Optimisation 
(SEO), Pay per click (PPC), Social Media, Online PR, email marketing, Mobile Marketing, 
Affiliate Marketing and a lot more.   

This course has been developed by digital marketing professionals for both existing and 
aspiring digital marketing professionals and current marketers in accordance with FETAC 
Level 5 special requirements. All of the lecturers we use are expert practitioners in their 
chosen fields. The course introduces a range of innovative approaches that our practitioner 
led lecturers have used and we learn how they have applied them to their business online. 
The combination of real life case studies and a very practical approach (using SureSkills 
state of the art computer labs when appropriate) ensures that students understand both 
the theory behind Digital Marketing and are in a position to apply this in their own business. 

Programme Overview

Á Search Engine Optimisation (SEO) 
Á Pay per Click Marketing (PPC) 
Á Banner and other Digital Image 

marketing 
Á Web 2.0 technologies 
Á Podcasting/ Blogging 
Á Online PR 
Á Mobile Marketing 

Á Social Networking 
Á Social Media for business 
Á Affiliate Marketing 
Á Email Marketing 
Á Web Site Analytics 
Á Facebook/Twitter/LinkedIn 
Á Planning and Implementing a 

Digital Marketing strategy   



                                                           

 

 

 

SureSkills Lecturers 
We currently have Ireland’s top digital marketing experts lecturing for us here at SureSkills 
and the list of emerging talent is growing and growing. All of our lecturers here at SureSkills 
are successful Digital Marketing professionals who work within the digital marketing sector 
on a daily basis. From Company owners to Managing Directors to award winning 
entrepreneurs, our lecturers are constantly at the cutting edge of emerging digital trends. In 
addition to having years of industry experience most of our lecturers are members of the 
Irish Internet Association.  

They base their training on their experiences and will be therefore using real life examples 
and case studies throughout the 12 week course. 

Some of our lecturers include: 

 Don Farrell - Circulator.com 
 John Ring – RingJohn.com  
 Rosey Broderick - Webresults.ie  
 Eoin Clarke - Tradedoubler.com 
 Emer Lawn – Radical.ie  
 Conor Lynch – Socialmedia.ie  
 Eoin Clarke - TradeDoubler 
 Krishna De - BizGrowthNews 
 Dara Maher - Ican.ie 
 Joanne Casey – Omnicomgroup.com 
 Michelle O’ Keeffe  - Mediabrokers.ie 
 Barry Hand - Barryhand.ie 
 Ultan Bannon - Permission2talk.com 

              

http://www.iia.ie/
http://www.circulator.com/Home/
http://www.ringjohn.com/
http://www.webresults.ie/
http://www.tradedoubler.com/
http://www.radical.ie/
http://www.socialmedia.ie/
http://www.tradedoubler.ie/
http://www.krishnade.com/blog/bizgrowthlive/
http://www.ican.ie/
http://www.omnicomgroup.com/home
http://mediabrokers.ie/
http://www.barryhand.ie/
http://www.permission2talk.com/
http://maps.google.ie/maps?um=1&ie=UTF-8&q=sureskills+14+fitzwilliam+place+dublin&fb=1&gl=ie&hq=sureskills&hnear=14+Fitzwilliam+Pl,+Dublin+2,+Co.+Dublin&cid=0,0,5185772849133383003&ei=-ttrTZiKIIi2hQf1qJ26AQ&sa=X&oi=local_result&ct=image&resnum=2&ved=0CCsQn


                                                           

 

 

 Who Should Attend This Programme?  

The hands on practical 12 week course will be highly relevant to anybody with responsibility 
for developing or implementing their organisation’s online strategy, whether you work in 
the marketing department or even if you are a senior management, communication 
specialists, webmaster or IT manager the course will be extremely applicable and beneficial 
to anyone involved in the implementation/monitoring of the digital marketing strategy. 
Furthermore the course is designed in a way that it gives both traditional marketing 
personnel and an unemployed person a great opportunity to up skill and learn the very 
latest digital marketing strategies that will greatly increase their opportunities of perusing a 
successful career in online marketing. (Remember funding may be available) 

Programme Structure 

Session 1.       Covering FETAC Units 1, 2, 3, 4, 5 

 Traditional Marketing Concepts & how the Internet has Impacted Marketing  
In this introductory lecture we will hear how much of an impact the web has had on 
traditional Marketing/Sales/Business. We will hear how the behaviour of the market 
has changed and how businesses need to adapt to this, use a new online approach 
and most significantly in the online market “listen to your market”.  

Session 2.        Covering FETAC Units 1, 2, 3, 4, 5 

 Search Engine Optimisation – (SEO) 
This session is an introduction to the principles of SEO. We will learn the do’s and 
don’ts of SEO, how to correctly implement On-Page SEO and Off-Page SEO on your 
web page, How to drive visitors to your website, how to be visible to the search 
engines, how to drive new visitors / traffic to your website. Students will learn the 
differences between organic listings and paid search and will leave the session 
having all the tools to help rank their website rank high on all search engines.  

                          

http://www.sureskills.com/online_&_digital_marketing_programmes.html


                                                           

 

 

Programme Structure 

Session 3.        Covering FETAC Units 1, 2, 3, 4, 5 

 Pay Per Click Marketing (focusing on Google AdWords) 
Online advertising is now a critical part of any online marketing  campaign. This 
lecture takes the student through the various Pay per Click products as well as taking 
everyone through various case studies.  The lecturer will also set up a Google 
AdWords campaign. 

Session 4.        Covering FETAC Units 1, 2, 3, 4, 5 

 Using Google Analytics to improve traffic and user navigation 
This lecture describes how to view and analyse web site statistics as part of an online 
marketing campaign. It is focused entirely on Google Analytics and how to implement 
Google Analytics on your web site and use it to find out who visits your site, where they 
come from, what pages they visit, etc. You can then use this information to improve 
your visitor interaction. 

 

http://www.google.com/analytics/


                                                           

 

 

 

Session 5.       Covering FETAC Units 1, 2, 3, 4, 5 

 Email Marketing in the Digital Marketing Mix 
During this practical lab session our expert email marketing campaign manager will 
guide participants through each and every step of an email marketing campaign. 
Students will learn all concepts behind passive, active and email marketing as well as 
covering topics like: An Email Marketing Overview, How to integrate email into your 
marketing mix, moving up the email marketing food chain and of course a practical 
example of using an Email Marketing Solution. Students will not only be introduced 
to all the latest email marketing tools and applications but upon completion of the 
class, all students will leave the class with their very own email marketing campaign 
account set up and ready to use. 

Session 6 & 7       Covering FETAC Units 1, 2, 3, 4, 5 

 Social Media Marketing 
This 2 part section of the course will educate you on the most effective way to 
leverage your company’s online presence on Social Media platforms. We will show 
you how to generate more leads/connections, build lasting relationships with 
customers and invariably help you increase company revenue. We delve deep down 
in the core of social media and look at the likes of Facebook, Twitter, LinkedIn and 
other popular social networks, as well as analysing the growing blogging, podcasting, 
online video & photo sharing world. 

We get industry experts to deliver their own personal Social Media experiences as 
well educating us with both Global and Irish business case studies of how they have 
successfully used social media to build customer communities and manage their 
online brand effectively.           

                        

 

http://www.facebook.com/SureSkillsLtd


                                                           

 

 

Session 8.        Covering FETAC Units 1, 2, 3, 4, 5 

 Online PR and how to create and implement successful Online PR campaigns 
Students will learn how to plan and implement an Online PR Strategy using some 
traditional PR methods mixed in with modern Social Media applications and tools 
discussed in the previous lecture. The issues discussed will also include “Reputation 
Monitoring Tools”, “The Online Press Release”, “Online Creativity Drives 
Engagement” and of course “Online Reputation/ Brand Management” as well as 
unearthing some of the online “jargon” used with the industry.  

Session 9.       Covering FETAC Units 1, 2, 3, 4, 5 

 Online Display Advertising - Create, Implement & Measure Online Advertising 
Campaigns 
During this session we will be introduced to the ever growing world of Display and 
Banner advertising, which now plays a pivotal role in every organisations marketing 
strategies! Our expert lecturer will introduce us to the key topics. i.e What is display 
advertising, formats and publishers, planning and pricing a campaign, getting 
creative in the process, tracking and reporting of the campaign, Smart Banners as 
well as helping participants understand the components of online advertising 
success and enable the students to be able to understand and construct and their 
very own online media campaign. 

Session 10.        Covering FETAC Units 1, 2, 3, 4, 5 

 Mobile Marketing  
There have been a lot of developments in the Mobile Web Marketing world in recent 
times and this module will provide you with the information you require to help 
develop your organisation’s mobile web strategy. We will explore the latest mobile 
consumption processes, the most up to date methods available for deploying 
content for mobile devices and the impact this has on design techniques.  You will 
also learn about the most recent advances in Mobile Web Technology and what it 
means for your digital marketing strategy. 

 

http://www.sureskills.com/online_&_digital_marketing_programmes.html


                                                           

 

 

 

Programme Structure 

Session 11.       Covering FETAC Units 1, 2, 3, 4, 5 

 Affiliate Marketing 
In this session students will learn what exactly Affiliate Marketing is, the benefits of 
using Affiliate Marketing as an additional marketing channel, how and why set up an 
affiliate programme, what makes a successful affiliate programme and of course how 
to use affiliate marketing for lead generation.  The class will incorporate numerous 
case studies and local example throughout. 

Session 12.       Covering FETAC Units 1, 2, 3, 4, 5 

 Planning and Implementing a Digital Marketing Strategy Campaign  
This final lecture brings together all the digital marketing essentials and structures 
them in a way that all course participants will be left in a position to successfully 
carry out their very own digital marketing strategies upon completion of the class. 
Students will hear real life examples from our Digital Marketing Strategist as well 
learning the current market approaches to planning and implementing these online 
campaigns.  

 

FETAC (Level 5) Certification & Executive Education Assessment 

The SureSkills Executive Education Diploma incorporating the FETAC Level 5 “Internet 
Marketing” Award (L21683) is awarded to participants on the successful completion of the 
following criteria  

Á Search Engine Assignment      - 25 %     
Á Research Project       -   45 %  
Á Online, Internet & Digital Marketing Plan    -   30 % 

All 3 parts of the assignment will provide students with the chance to display their new 
found digital marketing knowledge and skills as well as showing the examiner their in depth 
understanding of all the 12 modules throughout the course duration. 

     



                                                           

 

 

 

 

 

 

 

Programme Structure 

To reserve a place on the next course contact any of our sales staff on :   

Dublin Direct:  +353 1 240 22 62 

Belfast Direct: +44 28 9093 5565 

Email: info@sureskills.com 

Web: www.SureSkills.com 

Dublin: 14 Fitzwilliam Place, Dublin 2, Ireland 

Belfast: Callender House, 58-60 Upper Arthur Street, Belfast BT1 4GJ, Northern Ireland 

Austin: 7000 N. Mopac Expressway, Suite 200, Austin, TX 78731, USA 

 

 

mailto:info@sureskills.com
http://www.sureskills.com/online_and_digital_marketing_programmes.html


                                                           

 

 

www.LinkedIn.com/Company/SureSkills I www.Twitter.ie/SureSkillsLtd I www.Facebook.com/SureSkillsLtd  

http://www.linkedin.com/company/sureskills
http://www.twitter.ie/SureSkillsLtd
http://www.facebook.com/SureSkillsLtd

